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Agenda
1. What makes a great landing page?

2. How to write high-converting landing pages

3. Which tools can I use?

4. From your product idea to real customer feedback



Pyramid communication
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So what?

Supporting details

Bottomline



Pyramid communication
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„Our landing page was a huge success.“

“This indicates, that we should turn our 
MVP into a real product and sell it.“

“All the KPIs are great – especially the CAC 
are in a healthy range.“

EFFECT

CAUSE



„When it comes to your 
landing page, your copy needs 
to convince visitors to do the 
one thing that you most want 
them to do on your page as 
fast as possible.“

Joana Wiebe, creator of Copy Hackers



Landing Page structure
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Everything on your landing page is determined by 

1. Your page goal

2. Your audience

3. Your audience‘s awareness-level
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Step by step
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Set your page goal, then start „working backwards“

Keep in mind:

A landing page has one goal only. Not a primary goal 
and x supporting goals. One goal.



Example
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Page goal Download my e-book

Target Startup Founder

People‘s primary objections

What is the e-book about?

How long is it?

Who wrote it and why is he the right person 
for this?

What pain does it solve?

People’s secondary objections
Am I going to have to surrender my first-

born to get it?
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Create your Landing Page!
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PAGE GOAL TARGET GROUP TOOL LANDING PAGE FEEDBACK

• What can you 
offer?

• What do you 
want your 
visitors to do?

Hint: you can 
always offer 
further 
information in 
exchange for 
contact data

3-5 min.

• Who do you 
want to target?

• How do these 
people tick?

• What is there 
wording/ 
language?

• What are their 
objections & 
anxieties?

5-10 min.

• Start a free trial 
at wix.com

• Choose a 
template you 
like & that 
requires the 
least amount of 
customization

5-10 min.

• Define jobs 
(e.g. “this 
section’s job is 
to handle the 
visitors primary 
objection”)

• Draft your 
content pieces 
(if it makes you 
faster: paper 
first!)

• Use the 
feedback 
function or

• Publish the 
page and send 
out the link 
(network, 
colleagues, 
etc.)

• Be persistent!


